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MHTEDPHCAHE MAPKETHHT KOMYHHKAUWJE Y 
®YHKOHJM TPOMOUWJE TMJAIA 


Caxetak: IIujatie cy akTyesIHa TeMa KaKO y HCTOPHjCKOM, TaKO HM caBpeMe- 
HOM TP2KHUIHOM IIpHctyly Kao jeqaH Of OCHOBHHX MapKeTHHT KaHasla poaje m0- 
JbONpHBpeAHHX mpousBoya. Uepuenuuja TpxuwTa mHjaua y OyayhHoctTu Huje pe- 
ajiHa 6e3 IPHMeHe HHTerpHcaHux MapKeTHHT KOMYHHKallja y KOMYHHKalnjH ca 
nlotpommauuma. MMK omoryhasajy mujaljaMa ycrlocTaBybawe eduKacHOr KOHTAaKTa 
ca MOTpOwWayHMa HM OCTaJIOM jaBHolhy a y CBpXy OCTBapHBalba TOCJIOBHUX UMJbeBa 
Tujalla Ha TpxKuUITy. PesyTaTH McTpaxKNBakba TOKa3yjy Wa ce eduKacHocT TocsI0- 
Balba MaHHectyje y TaKTHYKOM HHTerpHcaHoM MapKeTHHT KOMyHHuMpary. Ucky- 
CTBCHOM MeTOJOM, MeTOaMa MapKeTHHT UCTpaxKuBaklba JOWWIO ce 10 3aKJby4Ka ja 
ce HHTerpHcaHuM MapKeTHHI KOMYHHKalMjaMa MOry IIpoMOBHcaTH ujalle Ha Tp- 
%KMIUTY CHHeEprvjoM pa3sIM4YHTHX MHCTpyMenata. 3aKsbyyak je qa cy VMK muoro 
jedTunHuje y oHOcy Ha MacoBHe KOMYHHKallMje HM Wa ce WoMohy UX MOTy TIpoMo- 
BHCaTH WMjalle Ha TpxKHLITY MW HaracHTH HUXOBa pyiTBeHa yiora. 

Kspyune peun: HHTerpHcaHe MapKeTHHT KOMYHHKalMje, WHjalle, TpxKULLITe, 
MOTpowa4dn. 


YBo 


Tlomohy wuterpucaHux MapkeTHHI KOMyHHKallWja %*KelIM Ce yCHocTaBuTH Ta- 
KaB IIpolec yipaBJbaba KOMYHHKalvje ca NOTpomayHMa Koju he Ha mpodutabusan 
Haun OCTBapHTH MHTepece MMjalja Kao HM UJCHTHPUKOBATH, IpeABUAeTH HU 3aOBO- 
JbMTH ToTpeOe MoTpouiaya. OBHM KOMYHHKallMjaMa xe ce nocTuhu AyropouHH 
yctlex TMjalja Ha TpPxKMUITY HU 3apxaTH IIpesHOCT Ha] KOHKYPeHLHjOM Koja je Beo- 
Ma arpecHBHa y TIpogajH MWosboupHBpeqHux mpou3sBoya. Muterpucanoct he mpe 
cBera 6HTH y MopyKaMa He MaCOBHHX HHCTpyMeHaTa KOMYHHKalMje Koj MyTeM 
CHHepruje MOTy MocuaTH jacHy MU WpeyH3sHy Wopyky MOTpowayHMa U OCTAIOj jaBHoO- 
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ctu. usb je a WyTeM MHCTpyMeHata BepOaHe H HeBepOallHe KOMyHHKalje m0c- 
THTHEMO pe3ylTaT KOJH he 3anp2xKaTH HW yHalIpequTU No0x%Kaj Wujalla Ha TpoKMOITY. 


Llwsp je Wa ce npoOslem KOMyHHKallyje aHasIM3upa WyTeM KOMMapaTHBHOr Me- 
TOWa MapKeTHHT UcTpaxuBalba UW TePUHMLIy MpMopuTeTH, analM3upa 3Hadaj HHTe- 
[pHcaHHXx MapKeTHHT KOMYHHKalMja Ca OKpy2KeHeM HM yoOum4n y epukacny Mopyky 
Ha OCHOBYy koje he ce OcTBapHTH CKOHOMCKH HM KOMYHHKalMjCKM UMJbeBH Thjalla Ha 
TpxuWTy. HauMe, IpHMeHOM HCKycTBeHOr HM TeOpHjcKor MeToya aHasIHu3e KOMYHH- 
Kaluje ljalla ca TpxKMUITeM %KeH ce caryieqaTH jacHo TeopHjcko yoOmmuaBarbe 
TipoOsiema 43 Kojer he npov“3nhu 3aKJby4ak KOJIMKM 3Ha4aj HMajy MHTerpHcane Map- 
KeTHHT KOMYHHKallije Ha TpPKHIWHY MIpoMOUM]y HM ZpyWwiTBeHnu cratyc mujaya. Ipu- 
MCHOM MapKeTHHT HCTpaxkuBalba MCTOJOM OH JIMHe aHKeTe WOOujeHH cy NoaauH 
Tp WomMahe mujauHe opraHnsalje 0 3Havajy HHTerpHCaHHX MapKeTHHT KOMYHHKa- 
lHja 3a HUxoBy Oygzyhuoct. Hamepa je a ce MOMeHYTHM MeTOJ{aMa Harsiacn 3Ha4aj 
KOMyKal[je 3a pa3BO] TMjalla U U3BeLy 3aKIby4UM 3a HUXOB] pa3zBoj. Kem ce Fohu 
WO 3aKJby4kKa Ja ce MyTeM AMpeKTHe M JIMYHe KOMYHHKallMje Kao MH HHCTpyMeHata 
yOMMUMTeTa, [pyWITBeHOr MapKeTHHTa WH HMMIa OCTBapH OIITHMasIHa HHTerpuca- 
HOCT KOMYyHHKalHje Koja he WoBecTH Jo mpodutTaousHocTH Wujalla UW Ha3sHa4yHTH 
HHXOB jaBHH WHTepec y ApywTBy. 3Ha4ajaH HHBO HM pa3JIM4HTOCT MHCTpyMeHata 
MapKeTHHT KOMYHHKalWje YHHe KOHKypeHTHe TMjalle Ha TPxKUIWITY Cc OO3HpOM Ha 
leHY MaCOBHHX KOMYyHHKalMja oOjeqvHaBalbem BepOalIHHx MU HeBepOaIHHx KOMy- 
HHKalMjJCKMX edeKata. 


MapkeTuur HHCTpyMeHTH IpomMolnje WHjala Ha TpxKMLITy 


Jia Oucmo NocTurM TWwiaHupaHe MapKeTHHT WHsbeBe TpoMouMje Wujalla Ha 
TPXKHILITY NOTpeOHO je yCBOJHTH afjeKBaTaH TIaH MapKeTHHT KomyHukaunje. [nan 
Mopa ja oOyxBaTa CBe eJIeMeHTe CTpaTeruje OJ, CHCTeMCKe aHasIN3e TpxKHINHe 103H- 
WHje, UWJbeBa KOJM Ce 2%KesIe OCTBAPHTH KOMYHHKalMjoM, OllepaTHBHUX cTpatTeruya, 
TaKTHKa H BUCHHe cpeyctTaBa npeszBuhenux 3a peau3alnjy mpomMoyuje of mojenn- 
HauHHXx HHCTpyMeHata JO KOMyHHKalMjcKOor MHKCa. 

3alqaTaK MeHalIMeHTa je Ja OCMHCJIM WJbeBe, 3afaTKe HM HaYHH HHXOBOT OC- 
TBapHBalba, a 3aaTaK IlaHupalba je XAPMOHM30Balbe LWMJbeBa, 3ajaTaka HW OCTBapH- 
Bakbe IEHXOBMX CKIAHUX pesysitata. (ByKkula u Ap., 2020). 

IIpema concTBeHuM Oa3ama HoyatTaka WMjalle MOry a W3ByKy 3aKJbydak 
TOHeCy MeHallepcky OJJIyKy Ha OCHOBY MO3HaBakba CBOJMX KIMjeHaTa. OntyKe Mo- 
pajy OuTH pa3IM4uTe M ycMepeHe TIpeMa JOHOCHOWMMa ONMTHHX OfyKa, JIOKaIHO} 
jaBHOCTH, BIa_HHMM areHiMjama a cBe y WMJby OCTBapHBalba TIpolleca KOMYHHKaln- 
je 4nju je Hb CKyIaqaH UM e*uKacaH NOCMOBHH pesysiTat. 

YcmoctaBJbatbe JacCHHx UMJbeBa HEOMXOHO je Kako OM OpraHH3aluja WIM He- 
KO EHO OesbeHe TaYHO ycMepHIM cBoje akTuBHOcTH. IIpeun3HH WHsbeBu TaKohe 
ycMepaBajy 4 Oynyha kpeatTuBHa HacTojata. (Cut, 2002). 

JacHH UMJbeBU Cy yCTBapH pa3sMeHa HHopMalwja ca TpxKHUITeM H jaBHouthy 
MW aKTHBHOCTHMa Kyllala y Masonpogaju. Lubes Mopajy OuTu TpeH3HH ycmepe- 
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HH Ha TOTpowaye, HHXOB CTHJI UM HaYHH %KMBOTAa, OOpa3z0Barbe HM CBE LITO MOxKe 
IIpecTaBsbaTu BaxKHY OpyKy. 

IInaHupare je HauHH fa ce Aohe Wo x*esbeHor cTama y Oyayhuoctu y of- 
pelheHoM BpeMeHCKOM poky, Tj ca3Habe 0 MOTpeOama KOpHCHHKa HM MCKOpHUITaBarbe 
THX HHPopMaLyya 3a 3aOBOJberbe UCTHX. (JopanoBuh u Ap., 2017). 

@a3a WWiaHuparba je ycrBapu cipoBoherwe ugeja y OyayhHocTH Ha OcHOBYy 
KpeaTHBHor pa3sMuuLbawa. Moyes mianupatba pasBoja uMjaua y Oyayhuoctu jecte 
peamM3alja OfOKeHHX WMJbeBa TOCIOBaHwa 3ACHOBAHHX Ha ToTpebama MOTpo- 
maya. IInaHuparem ce TOK HeKeJbeHHX TPXKHIIHHX JejcTaBa MOxKe MpeyqBuAeTH H 
HeraTHBaH YTHUaj CMarbHTH. 

Y caBpeMeHHM YCJIOBUMa TIOCIOBarba, KaKO Ha JIOKaJIHOM Tako HM Ha ro0ai- 
HOM TPXKHILTY, CBe je TeKe OATOBOPHTH Ha 3axTeBe MOTPOMIaya HM TaKO ce H300puTH 
3a OllcTaHak. OpraHM3allje Koje Mociyjy y yclyxHOM ceKTopy he y 6yayhHoctTu 
Tipey coOom uMatTu jou Behe w3a30Be Of opraHu3allMja 3 Apyrux MpHBpewHuXx Je- 
maTHoctTu. (JopaHosuh u zp., 2018). 

CappemMeHo 06a y TproBHHH NOJbOMpHBpeAHHM TpOv3BOAMMa OIMKyje T0- 
jadaHa KOHKypeHuwja y BUY IpHcycTBa Ha TpPxKHUITY BeJIMKMX TPrOBHHCKHX JiaHa- 
ya. Vako uM mpogaja Boha u noppha Huje TpHmMapHa AeaTHOCT, BeyIMKy MapKe- 
THHIIKy Mopyky Wasby yipaBo Ha IposajH OBMX Mpou3Boa. 

JlocrynHoct npon3Bofla je YeCTO pa3MOTpeHa H y KOHTeCKCTY Meperba KBaJIH- 
Teta yculyre y Marompogaju. ((pyOop u gp., 2018). 

Pag JOCTyMHOCTH Mpou3sBoya UH yculyre NOTpoulayMa TWjalle cy y obaBe3n 
ja CIIpoBeqy HH3 HHTerpHcaHHX MapKeTHHT KOMyHHKalyja Koje he uM UpHoOuMKUTH 
KOPHCT Of, MpoM3BOAa UM TIpy2KHTH BpXyHcky ycslyry. CBOjJHM aKTHBHOCTHMa y TIpo- 
MOLMjH TpeOa HarslacuTu onpeheny cesoHcKy eKCTpa BpeAHOCT Upou3BoAa, Ha Cosby 
MOHYY, KBaJIMTeT H CBEXxKHHY y OAHOCYy Ha KoHKypeHunyy. pnoOmmkaBate mpou3- 
BOJla MOTpoma4y y oApeheHuM ce30HCKUM TMepHosMa Ha TMjall UMa 3a Mb ui fa 
IIpoMoBHe Wpoyajy Koja WHTerplicaHa ca aKTHBHOCTHMa yHalipehema mpogaje 
TipofaBya W3a30Be peakKUMJy KYMOBHHe KOHKpeTHOr mpou3Boya. Panu objeqnHaBa- 
Ha HHTepeca MMjalla, IposaBalla HM MOTpoWlaya MOTpeOHU cy 3ajeqHH4KUH CacTaHUH, 
KOHTHHYyMpaHa KOMYyHHKalyja, HariallaBare cTaHyapya, Wopeksia u Oe3sbeqHOcTH 
WoMahnux Npou3Bosa, a cBe y WMWJby Tako3BaHor MocpeqHuYKOr yHalipeherwa mpoya- 
je. 

Ha mujalama qellyje 3aKOH NOHye HM TpaxkHe KojH oMoryhaBa oOjeKTHBHy 
KOHKypeHuMjy u3Mehy upoyapatla, Kylalla H WOTpollaya aM WM Waje OCHOBHe HH- 
(opMallvje THja4HuM yipaBama, BlaCHHUMMa UMjalla Kako Ja MoOosbIajy ycuOBe 
TproBlHe HM ycBOje MOe] KOMYHHKalMje y COMCTBeEHOM HHTepecy, HHTepecy Mmpo- 
jaBatla M moTpomaya. (IIpauh 2019). 

Ha ocHoBy M3102%KeHOr jacHo je Ja je TpxKMUIHa KOHKypeHuMja y OfHOcCYy Ha 
Tujale Bewuka. YipaBo 300r Tora MeHalIMeHT MMjalla MOpa yCBOJMTH CTpaTeruyjy 
KOMYHHKalje Ha OCHOBaMa HCTOpHjCKOr HACHTHTeTa THjalla, WOOpe u 3qpaBe cpe- 
WuHe, WOOpe ycuyre aw Hu WoOpe KoMyHukayje. Moyen ycnemHe KOMyHHKalHje 
TIpov3va3v W3 NMepuenuwje NOTpomlaya, HHXOBHX HaBHKa, OJJIyKa O KYIMOBHHH, 
COUMJaIHOM CTaTycy aJIM M CKOHOMCKHX MHTepeca TposaBalla HW 3akylala yoommuen 


365 


Hegespxo IIpauh / Capa Kocruh, Wnterpucane MapkeTHHr KOMyHHKallnje y PYHKUHJH NpoMoLyje ... 





y esbukacny cTpaTerujy KOMyHHKalHje ca mjaljamMa. Kao HajBaxkKHujH HHCTpyMeHTH 
IIpoMouHje WHjalla Ha TpPxKULITy cy: 

1. Jupektun Mapkeruur — Kaya cy mujaue y nuTawy AMpeKTHH MapKeTHHT 
KaO HHCTPyMeHT IIpoMomMje Mopa OuTH 3acHOBaH Ha Oa3aMa TMojlaTaka CONCTBeHHX 
Tipofapawa, KyMalja W KOHKypeHunje. CrBaparbe 6a3e MogaTaka 3aCHOBaHe Ha Map- 
KeTHHT HcTpaxkuBalby Huje KpaTKopouna moTpeGa Beh cTpaTelikH BU, KOMyHUKalH- 
je 4 ofHOCa 3aCHOBaH Ha CKOHOMCKMM HHTepecuma. ba3a NoflaTaka cily2KM Wujaljama 
ja WyTeM AMpeKTHe KOMYHHKalMje O4yBa, YCIIOCTaBH M OCBOJH 3HayajHy yory Ha 
TPKHUITY. 

2. MapkerTuur ofHocn ca jaBHouthy — OnHocnu ca jaBHouthy cy qeo MapKe- 
THHIa KaO IIpHcTyna WMjala TpxuwTy. Passo] u opxKaBawe WOOpux oWHOoca ca 
japHouthy je Buuiectpyk. Benmuku je Opoj nojequHala, HHCTHTyLWja HW OpraHH3aynja 
KojuMa ce oOpaha nupegzy3ehe Koje npyxka mujayne yculyre, Kao WTO cy 3alocJIeHH, 
TOjeqHHUM OF yTuUaja 3a pay mMjalla, 3aKOHOAaBall, BlaqMHe areHlnje, rpyne 3a 
wloOupaibe, Mla yak HW y OfpeheHuM ycuIoBuMa KOHKypeHuMja. AKo ce camo (oKycu- 
paMo Ha MapKeTHHI KOJM je YCMepeH Ha TpxKHUITEe, Tj. Kyle, KaHale mpogaje u 
KOHKypeHUMjy ca ofHOCHMa ca jaBHowhy ce oOpahamo weroKynHoj jaBHOcCTH of 
3Hayaja 3a pay mujara. 

3. Mntrepnet Mapketuur — Kao caBpemenHo cpexcTBO KOMyHHKallje KOpHc- 
TH Ce 3a IIpOMOLMjy payu OcTBapHBalba Tpoduta WIM Apyrvx WHsbeBa Ha TpxKMUITY. 
Viutepuet je rio0amHo cpexcTBO KOMyHHKallHje Ha 6a3H HHTepaKTHBHOCTH Ca TOT- 
poulauuMa IlyTeM HellocpesHe HHTepakuje. Kana cy y mutTawy mujale, moTpeOHo 
je aeunucatu UnbeBe pexy3eha y HHTepakLHju Ca MOTpOWa4iMa 3aCHOBaHMM Ha 
IbHXOBMM 2KeJbaMa, 3aXTeBUMa H MHPOpMalMjaMa O TMjalld 1 HYXOBHM TpoyaBuu- 
Ma HM HapaBHo npon3BoyunMa. Jia Ou Tujalle MMaye ycrieliaH OHJIajH MapKeTHHT He- 
ONXOHO je 3Habe H TIpHMeHa Tpoleca MapKeTHHTa Ha OCHOBY MapKeTHHT UcTpa- 
auBarba. Lwsb npomMounje WHjalla WyTeM OHJIajH MapKeTHHTa Mopa OuTH jacaH H 
TOTHYe OF TpaqMUWMoHaHe MapKeTHHT KOMYHHKalje U IpHHUMMa paya cTHM WTO 
je OCHOBHa pa3IMKa y MHTepaKTHBHOCTH ca NoTpomaunMa. Kaya cy y nHuTawy mMja- 
le WOTpeOHO je yCBOjJHTH KOHIeCHT TBOCMepHe WIM TpocMepHe KOMYyHHKaluje 13- 
Mehy mujatla npogapatla U noTpouaya. Haj3HayajHujH BUAOBU OH JIMHe lpeseHTalu- 
je MaHac cy ZpyuirBeHe Mpexe. Mpexe koje ce KOpHcTe 3a HHTepaKTHBHY KOMYHH- 
Kallujy cy dejcOyk, HHCTarpaM u TBUTep. MHTepHeT MapKeTHHT CBaKaKO Mopa OnTH 
WeO KOHWelTa HHTerpHcaHux MapKeTHHT KOMYHHKaluja vjalla ca TpxKHLITeM H 
OcTaJIOM jaBHouhy. 

4. Ty6auyutrer u ApyuwirBenu Mapkeruur — IlyOnuuntet uv ApyuiTBeHH 
MapKeTHHT HMajy TocebaH 3Ha4aj y jaBHOM CeKTopy. CielyHuyHH WHJbeBu myOmH- 
WHTeTa THjalla cy IpOMoBHcarbe Tpesy3eha, KO COMCTBeHHX 3allOCsIeHHX, 3aKyia- 
ya, WOTpowiaya U AZpyliTBena 3ajequuue. Unie myOmuuntTeta je yciocTaBybawe jly- 
ropouHor KpequOusutTeta Koje he nujaye Foctuhu Ha TpxuuTy. JlaHac y caBpeme- 
HHM YCJIOBMMa IiMjalle yipaBo Tpeba ya moycehajy jaBHOCT Ha CBO] TpagqHuUMoHaTHH 
3Ha4aj] Y UMJby 3apxKaBalba U CTMMaba yruiefa. AKO 3HaMO Ja je myOuMunTeT Oec- 
TlaTHa WpoMouMya, WHJb je Wa y CBMM OuUTHMM AorahajuMa of 3Hayaja 3a JIOKaIHy 
3aje¢qHMUy HarwiacHMo TpxKHWHH 3Hayaj Wujalla 3a CHaOeBarbe NOTpomaya CBexKUM 
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MOJBONpHBpeAHUM Tpon3BoyHMa. Kaya je y WMTaby ApylWTBeHH MapKeTHHT jaa 
3HadajHO je HarsiacuTu Ja ce yciex WMjalla Ha TpxKHWITY TpeTupa Ha yTBphuBawy 
TloTpeOa u x%Kesba TOTpomaya. YBaxaBajy ce HW MCIyHaBajy %*Kesba WOTpolaya Ha 
KOpHCHHjM HayvH Of KOHKypeHuMje y3 HarwiallaBarbe Op xaBatba U ToBehatba Ko- 
puicTH 3a Yeo ApyuiTBo. Ako TocmMaTpaMo UMjJalle Kao jaBHa Mpeny3eha 3Hayaj 
UPyWITBeHOr MapKeTHHTa TpeOa yckaqHTH HW WpoMoBucaTu u3Mehy poduta mpe- 
ny3eha, noTpe6a W 2KeJba NOTpolaya Te OU€KMBakba HM 3aXTeBa JpylTBa. 


5. KopnopaTHBHu WAeHTHTeT H MMH Y aHalliremM MOCOBHOM CBeTY 
ciMKa Y jaBHOCTH MHOro je 3Ha4yajHuje HM WpescTaBsba Oopby ogpehene Komnannyje 
3a NO3SHUWy u yruiex y ApyuiTBy. Iujaie cy jaBHu MpocTopyH Ma je KOA HX yruiey 
cTaTyc y pylITBeHoO] 3aje {HWM Heka BpCTa 4yBalba UM OpxKaBalba pellyTalMje Koy 
O HHMa Y MCTOPHJCKOM KOHTeKCTY HMajy NOTpowayH HW oOcTala jaBHocT. OgsyKe 
MOTpowiaya O KyMOBHHH 3acHOBaHe Cy Ha MOjMOBHUM OOJMUMMa BpexHOCTH HW HMH- 
ya. Unjane cy cneyupuyiue JokasHe 3ajeqHule rye WoTpomia4H MelhycoOHo KoMy- 
HHUMpajy, H3HOCe CONCTBeHe Meplelluje H CTaBOBe O IIpoOH3BOMMa HM YTHCKy KOjH 
cy JOxKHBeIM Ha nujaun. Worpomaun Ha WujaM Kytyjy Ha BpeqHOCTHMa KBayINTeTa 
WH WeHe mpou3sBoya. Ho, MehyTuM KopropaTHBHH UeCHTHTeT MH MMU MMjalla Mopa 
OTH TIpesCTaBsbeH VM MIpOMOBHCaH Ha OCHOBY CTaBOBa HM MeplenuMje WoTpomaya, 
IpylTBeHe 3ajeqHuLe MU ocTase jaBHocTu rye he nepuenuuje by Qu WeuoBaTu mpey- 
BugzMBO. KopnopaTuBHH HACHTUTeT H HMM WHjalla 3acHOBaH je Ha UCTOPH]CKO] 
yi103H UHjalla y TproBHHH MOJbOMpHBpexHHM Tpou3sBoquMa. Takohe, uyqeHTHTeT 
THjalla Mopa OuTH rpaheH Ha OcHOBy HCTpaxKHBalba MM CTaBOBa jaBHOCTH HM Ha OCHO- 
By HeONXOHUX HHopMalja Koje ce OAHOCe Ha TpoM3BoAe Koje ce Hye Ha muja- 
ama, yCulyra Koje ce Hye 3aKyIMMMa, CTaBOBa MOTpOUIaya Kao H CBMM 3aHHTepe- 
COBaHHM CTpaHaMa KOje y KOHKypeHTCKOM HM MapKeTHHT CMMCJIy HMajy HHTepec of 
mujata. 

6. Jonaunje u cnonsopcersa — Kaya cy y nHTaby WOHalje H ClOH30pCTBa y 
IIpOMOBHcalby MHjalla OHa MOpajy OTH H3BeAeHa U3 WepUuHNUMJe 3Hayaja THjaya Ha 
TpxuuTy. usb OBMX aKTHBHOCTH Mopa OTH jacHo TIpewtH3upaH MapKeTHHIIKHM 
KOpiopalHjCcKHM HHTepecuMa Ha TpxKHUITy. JloHauMje yriaBHOM IIpescTaBsbajy 
TloMoh ogpeheHum ApyuITBeHUM 3ajeqHulama IyTeM KOjMX TMjalle Mopajy y jJaBHO- 
CTH HarlacHTu cBojy couMjaiHy HW ApyuitBerny yuory. Ilyrem wHTerpucaHux MapKe- 
THHI KOMYHHKallja WOTpeOHo je MOceOHO HaracHTH WHJbeBe JOHATOPCTBa HM M3By- 
hu copuctuuMpane 3aKsbyuKe 0 pa3syMeBarby. Kaya cy y IMTawy CMOH30pCTBa, OHA 
Mopajy HMaTH jacaH UWJb M KOPHCHMKa, KBAHTHTATHBHO MW KBaJIMTATHBHO M3parxKeHa, 
ycarylallleHa Ca OCTasIMM HHCTpyMeHTMMa TIpoMoulnje payu WiMperba 3Hayaja Wujatla 
Ha TpKHIITY. 

7. 7Kusa peu — )KuBa ped y npoMosucaby Tujalla jeqan je of Hajpacripoc- 
TpalbeHux HHCTpyMeHaTa KOJM MOry MO3HTHBHO yTMWaTH Ha yruiey Wujata. Ope je 
%KUBAa ped YCTBApH JHCKycHja O TIPOM3BOAMMa KOJH Ce Kyllyjy HW yculyrama Koje Hye 
tujane. Injaye cy y oOaBe3n Wa Bplie HEONXOAHa MapKeTHHIUIKa MH COMMOMOMKa 
HCTpakuBalba Kako On ce IpHaroquse NoTpeOava Jbyaqu. Beha oueknBatba TOTpo- 
maya MU OOJbu cTaHyapyu ycuyra Koje O4eKyjy Y OCHOBH Cy ca3Harbe O HHXOBHM 
OynyhumM o4eKHBarbuMa. 
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J\pyWitBeHH MapKeTHHT y jaBHOM CeKTOpy TIpescTaBJba TeMeJb MOjepHor 
MapKeTHHIa HM CacTaBHH je Jeo CTpaTeliKor pa3MHUJbalba TpOu3BOUHHX VM YCIIyK- 
HX jJaBHHXx KoMMaHuja. YcrewiaH MOJe jaBHOr MapKeTHHra cacTojH ce y TOMe Ja 
Ha 3€HHMJbMB HM ecpeKTaH HayHH TIpeHeceTe CBOJMM MOTpomwayuMa, Ja UX apryMeH- 
TOBaHO IIpuzoOujeTe 3a capagy ca KomMuaHHjom. (IIpguh 2015). 

AKO ce Oa3HpaMo Ha IIpeTXOZHH CTaB O 3Ha4ajy ApylWITBeHOr MapKeTHHTa y 
jaBHOM ceKTopy rue cllayajy U Wujalle youaBamo Ja je ApyuITBeHH MapKeTHHT Jeo 
yYKYylHOr MapKeTHHTa y KOMYHHKallHjH Ca TpxKHUITeM ain Ja je Heros 3Hayaj Behu 
KOJ jaBHHX KOMMaHHja y KOjHMa cy WMjalje Hecmopan jeo. Lub ZpyuirBeHor Map- 
KeTHHTa y IIpOMOLMjH MHjalla jecTe pa3Bo] Ueja, Iporpama u cBaTatba KojH he Ha3- 
HauHTH IIpMMapHu 3Ha4yaj WMjalla Ha TpPxKMUITY NOJbOUpHBpegHUHX NpoOU3Bosa 4HjH 
fe KpajHu Hb OuTH MpoMorHja Zomahux mpouspohaya, ompehene 3ajeqHule u 
ApyuitBa y WemMHH. CnenMpuyan UMJb JpyWITBeHOr MapKeTHHra Mujalla je ocTBa- 
puBatbe moTpeba HM 2%KeJba HOTpolaya UnjHM he 3aq0BOJbeHeM OCTBapHTH COTICTBe- 
HY KOPHCT, KOpHCT 3a MOTpOWaye UH Tp3WITBO y WeIHHH. 


Wnrerpucanocrt wucTpyMenata npomounje 


MapkeTHHr mpomMounja Wjala 3axTeBa MHTerpucaHu MpucTyn MHCTpyMeHata 
IIpOMOUMje CTBapabeM OMTHMaHOr KOMyHMKalMjcKor MuKkca. locmatpajyhu uute- 
TpHcaHe MapKeTHHr KOMyHHKaluje Kao KOHIeIT KojH edbeKTHHje H eKOHOMMYHH]e 
Bp TpOMOUnjy WHjalla Ha TpxKHWITY, WOTpeOHO ra je IpHMeruBaTH, UMajyhu y 
BMY a MaCcOBHe KOMYHHKallMje HHCY CKOHOMCKH y BUAOKpyry MpoMouyje mujawa. 
Ilytem WHTepHeT aHKeTe 0 3Hadajy MHTerpHcaHHx MapKaTHHr KOMYHHKalMja 3a 
MIpoMOuM]y WHjalla Ha WMTawbe ,,Jla JIM KOPHCTHTe MHTerpicaHe MapKeTHHT KOMYHH- 
Kaluje y IpoMouHyH tujana“, pesyntaTu cy cneyehu: 

— JJa, KopucTumMo 25% 

— Ja, KopucTHMo, aM He HHTerpucaHo 20% 
— He kopucTumo, jep He BUHMMO 3Hayaj 25% 
— Hucmo kopucrum 30% 


Ha mutatte ,,Jla IM Mepute ecbeKTe HHTerpHcaHuXx MapKeTHHT KOMyHuKallnja* 
ogroBopH cy cieqehu: 
— Ja 20% 
— He, amm Oucmo Tpebasu 50% 
— He 30%. 


Ha nutatee ,,la IM WlaHupate noBehate Apyrux BpctTa ycilyra MOTpomlayuMa 
Koje he ux WOBecTH Ja HocetTe mujatty“ onroBpopu cy cuegehu: 
— Jla 70% 
— Y fajbem many 20% 
— He 3najy 10%. 
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Ilytem oHNajH aHKeTe ofTroBope cmo AoOnsmM of JKII PpagcKe nmujaue, JKT 
Tpxuuua Hosu Cag u JK Tpxxnuua Hum. 3axsyyak 43 OBMX aHkKeTa je Ja cy mH- 
jalle CBecHe 3Ha4yaja OBHX KOMYHHKallja 3a MOsHUMjy Wjalla Ha TpxKHMITy an fa 
UX HeJOBOJbHO Kopucte. Ho, MehyTHM cBeCHOCT MOcTOJaHa KOHKypeHwje U TpHH- 
ula WpopuTaOvHOcTH WyTeM OBHX KOMYHHKal{wja mWocTojH. CBecT 0 HHXOBOM 
OIITHMaIHOM yBohemy HM Mepemy edekata je 3HadajHa. beorpaycke mmjale ee 
OecnaTaH mpuMepak HoBuHa ,,I Injaye y KojMMa Topey MoHyAe Mpou3sBoya Haria- 
waBajy MHBeCTHUMJe y NasWIyJICKy WHjally Kao MOJepHy TpxkKHILHY yCTaHoBy. 

Tujaua Manunyna ocBojusa je HakOHOCT cyrpahaHa MOHYOM, pasHOBpCHHM 
acOPTHMaHuMa asi H OpojHHM TpesqHOcTHMa koje Ipyxa OBa CaBpeMeHa, MyJITH- 
(PYHKUHOHaTIHa MHjalla, Koja je TOKOM lmpBe rogqMHe cBora paya MocTasa CHHOHMM 3a 
KBaJIMTeTHY HaOaBky. (www.bgpijace.rs) 


Crpateruja pa3Boja WMjadHe ewaTHOCTM MOpala Ou ja Oye 3acHOBaHa Ha 
HCTp@KHBAawNMa TPKMUITa, aHasM3H MOHyZe WH NoTpaxkwe uU ToTpeda OTpo- 
waya.(www.trznicanis.rs). 

V3 ope crpateruje pa3Boja MHjalla KOjH cy ycBOjMuIe HHUIKe TMjalle jacna je 
TloTpeGa 3a HCTpaxkHBalbeM TPXKHLIHOr OKpyxKeHha, HCTpaxkKMBaHeM ToTpeba MocTo- 
jehux u HoBux MoTpouaya. CyuiTHHa cTpaTeruje pa3Boja 3acHOBaHe Ha CTaBOBHMa 
TMOTpowlaya cacTOjM ce y HAeCHTHPUKOBaBY, aHasIv3H HW MIpeqy3uMaby aKTHBHOCTH 
Koje Hy y cycpeT noTpomiayuMa. OcHosa oBe cTpateruje pa3sBoja Mopa atu o7To- 
BOp Ha IIMTatba, KO cy MOTPOWa4y Ha MHjalM, KO cBe yTH4e Ha Mpolec HUXoOBe Ky- 
MOBHHE, a JIM pasMHlbajy Wa KyIyjy KO, KOHKypeHuHje, KOjH Cy HHXOBH CTaBOBH 
3a pa3Boj MHMjauia y Oy qyhHoctu. 

OcMHULbaBarbeM MH OCTBAapHBaleM aMOMIMO3HOr pa3BO]HOr Tporpama yca- 
TilallaBakba KBasIWTeTa yCJlyra, CaBpeMeHOor u3rsieyqa HU PyHKUMOHMCama HOBOCaL- 
CKHX TMjalja Ca BHCOKMM CTaHapaquMa, UCKyCTBMMa M TeHJeHUMjamMa y cBeTy, HC- 
KpeHa HaM je HaMepa Jla THMe He HapylIMMO BeKOBHH 3Ha4daj HM CMHcao TMjala Ha 
OBHM lpocTopuMa, koje ceM (yHkuMje cHadzeBakba, 3a0BOJbaBajy moTpeby 
TpalhaHa 3a OKYyIJbaweM, cpeTawem ca lpHjaTesbuMa, MOcpeqHHM KOHTaKTOM ca 
CeJIOM H THMe IpeycTaBsbajy MecTa OABHJarba CBOjeBPCHOr TpaqHUMoHaHOr putya- 
la. (Www.nstrznica.rs) 

Vis ope nopyke ca cajta mpegxy3eha yBuhamo jacHo ca3Hatbe yslore mMjalla y 
IIpOUWIOCTH Kao HW WpeTnoctaBKe pa3Boja. Mehytum kox cBux mujata y CpOnju He 
MOCTOjH OCMHILJbeH CHCTeM KOMYHHKaluje ca moTpomauuma. Harmamien je 3Ha4aj 
Tujalla 3a NOTpowaye aim ce MopyKe MOTpowayHMa Wasby WyTeM ApPyUITBeHHX 
Mpexa (bejcOyk HM HHCTarpaM. Cpe Jomahe mujalie He CIpoBoye HHTCH3HBHY KOMy- 
HUKalMjy ca MOTPOWayHMa Hero BHLIe CHCTeM OOaBellITaBalba O HEKUM Jorahajuma. 
Oxsu gorahajw Mory caMo y THM JaHuMa yKa3aTH Ha 3Ha4aj Mjaya. Jake, WHIb 
MapKeTHHIUKHX MopyKa je o6e30ehuBatbe Koer3sHCTeHTHe KOMYHHKaluje TepuHnca- 
HHX JaCHHM UHJbeBMMa KOjH IlyTeM CHHepruje WoHOce HajOosbu ecbeKaT poMouHje 
THjalla Ha TpxKMLTY. 

VuctpyMeHTH KOMyHHKaluje Tpeda ga cy yckahenu, a cy HHTerpucaHu u 
qa ce ocilawajy Ha wiTo Behu Opoj pa3iIH4HTHx MHCTpyMeHaTa Kako On CTBOpHIN 
jeqMHCTBeHy Tlopyky Koja MOxe JONpHHeTH e*PuKaCHOCTH KOMYHHKalMje HM MOBe- 
hamy ekoHomcknux edexarta. (IIpauh u gzp., 2019). 
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AKO MepHMO HHTerpucaHoctT HM 3Hayaj MOje{HHUX HHCTpyMeHatTa OHA Toce- 
OHO MOXKCMO H3MepHTH yTHUa] HHCTpyMeHata KojM ce MehycoOHO JolmyHy]y Kao 
UITO Cy WMPeCKTHM MapKeTHHT, HHTeCpHeT MapKeTHHT HU 2%KuHBa peu. Ilytem upeKTHor 
MapKeTHHra, MHTepHeT MapKeTHHTa M X%KMBe ped YCHOCTaBJbaMO HellocpeqHy 
WMHTepakTMBHy KOMYHHKallnjy y WHJby MHTerpHcaHocTH KOMyHHKallnje Kako O4CMO 
CTBOpHIM jeqMHCTBeHy Nopyky HW WompHnemu epukacHocTu KOMyHHKayyje. Ontu- 
MaJIHa MHTCrpHcaHOcT MHCTpyMeHaTa KOMYHHKalMje Mopa ce MepHTH HHXOBOM 
Melhy3aBucHouhy Ha npouec kymoBuHe. Jlakie, pan ce 0 peaklWjH NoTpomaya Ha 
OBe HHCTpyMeHTe y BHy WoceTe TMjallu HM eeKTHMa Ha KyIOBHHy. 
IIpequoctw WHTerpucaHux MapKeTHHT KOMYHHKallWja y NpOoMOuHjH mujaia 
cy: 
— EtekTuBHnje 1 eKOHOMHYHH je IpOMoBicarbe 
— EtpukacaH KOHTAKT ca OfaOpaHHM UMJbHHM TpxKHLITeM 
— ONTHMasIaH pe3yITaT CHHeprujoM HHCTpyMeHata 
— TakTwuka HHTerpiicaHa KOMYHHKalljua 3acHOBaHa Ha HHAMBMyasIHOM TIpuc- 
Tylly MoTpowayuMa 
— KopquHvicatbemM HHCTpyMeHatTa KOMYHHKallnje o6e30ehuBarbe peakuje NOT- 
powaya 
— [Ipeqpugupe aKTHBHOCTH Ha OCHOBY Heplenivje u *Kesba MOTpomlaya 
— Harnatiapawe kopnopaTuBHOr HMHIa HM yruieya WHjaa 
— Vuterpucan npuctyn HariaiaBarba ofpehenux TemaTcKux jorahaja 3a myja- 
lama 
— BpeaHosartte JoKasHuXx Zorahaja 
— bpevy akTHBHOCTH TproBHHe H TpoMounje mujaya 
— BepogoctTojHoct u 0OjeKTHBHOCT KOMyHHKalyje 
— HenocpeaqHa KOMyHuKallvja HW KOHTpoua 
— Kopuuthee uutepHeta 4 caBpeMeHux TexHOJOrHja y MHTepakKTHBHOCTH 
— Omoryhasatte ynopehusBata ca KOHKypeHUHjOM 
— KpeaTuBHo 4 OCMHLIJbeHO TpescTaBybabe 3Hayaja Mnjatla 
— KoHTHHyMpaHo McTpaxkuBalbe CTaBOBa HM MUMIJbeHba MOTpouaya 
— Crleljupu4HocT u 3Ha4aj HellocpeyzHe TproBuHe HW KOMYHHKaLuje H Ip. 


YnropegqHo ca noTpebama HM TpeqHOCTHMa 3a ycBajaHbeM KOHIellTa HHTerpHu- 
CaHHX MapKeTHHr KOMyHHKallMja MOry ce HJeCHTH@UKOBAaTH HM OApelhene mperpeke, 
KaO LITO cy, Ha IIpuMep: 

—loctojeha yBepema, Kako JbyAU y OpraHH3allHju, TaKO MW OHUX KOjM 4MHe WH- 
JbHH ay HTOpHjyM 

— Konoy3nja y Jepunucaby HHCTpyMeHaTa HHTerpucaHux MapKeTHHT KOMYHH- 
Kallja 

—Tloctojeha crpyxtypa u ypehenoct opranu3annyje 

— IIpotupsbere HMHTerpalnju Of crpane cTIpydbaka CiielHjasIM30BaHHX 3a I10]e- 
7MHadHe MHCTpyMeHTe HHTerpHcaHux MapKeTHHT KOMYHHKalnja 

— YculoxkHaBatbe U noBehatbe OOMMa KOHKPeTHHX MOcIOBA HM 3aflaTaka, TOesbe- 
HX T0jeqHHUMMa 


370 


Kyntypa nomuca, roy. XVIII (2021), Op. 45, crp. 363-374 





— Tlopehatse TpouikoBa yBoleem HoBor CHCTeMa MIOCJIOBalba Y MapKeTHHT 
yHKUHu 

— 3axTeBH 34 HHOBALIMjOM 3Halba H HOBHM CIOCOOHOCTHMa MeHallepa 

— TlotpeGe 3a npoMenHama y ocTasIMM TospxKaBajyhum JeswaTHOCTHMa HW (yHKUH- 
jama y opranv3aunji 

— Benuku Opoj pa3siM4nTux JHMeH3Hja MHTerpawnje u Ap. (Pickton et al., 2001) 


Aunamu3upajyhu mpeyqHocTtw WpHMeHe WHTerpHcaHux MapKeTHHr KOMYHHKa- 
uuja y UPOMOUMjH mWHjalla M CTaHyapyqu30BaHHXx MpelpekKa OBOM KOHIIelITy 3aK- 
Jby4yjJeMO Ja OBC AKTHBHOCTH TMjalla yKJbyyyjy CBa HeHa MCTOpHjcKa, MapKeTHH- 
lika MH cileyHdu4Ha oKasiHa OOeexja Koja IpeyctTaBlbajy NOTeHUMjasie Ha TpoKMUI- 
TY KaO JMpeKTHOr KaHasia MapKeTHHTa y TposajH NOJLOMpHBpeAHUX TpousBora. 
IIpaxtw4aH MHTepec TMjalja 3a yBoherwe KOHUelTa Mpou3na3H W3 WBOCMepHe 
WMHTepakTMBHe KOMYHHKallje Ha OCHOBY H3HeETHX CTaBoBa H TopyKa. Lleo mponec 
KOMYHHKalje MOounBa OF MOTpomaya, NOTCHUMjaIHHX MOTpoulaya, couMjawHoj] 
eMOrpadcKoj CTpyKTypH, WOHallawy Mp KyMOBHHM Ha OCHOBY KOjHX ce AeduHu- 
ule Tpouec, opMe HM MeToZe KOMyHHKaLyyje. 


BpeqHoBatbe Ht IpenopyKe HcTpaxkKnBawba 


AHaJIH30M TPKMUWIHe NO3HUMje HW CTpaTelikor pHcTyia MapKeTHHTy, 6a3ama 
TloqatTaka 0 MOTpowlaynMa, WMjalle TyTeM MHTerpHcaHux MapKeTHHT KOMYHHKallHyja 
MOry YHallpeAHTU CBOjy NO3HUnjy Ha TpxKMUITy. YKOUMKO MMjalle He TpHMewy]y 
OBY KOMYHHKallvjy 3aCHOBaHy Ha KOHUeITy CTaBOBa MOTpOWada HHXOB MOO*Kaj Ha 
TpxuUTy Ouhe yrpoxeH. Ycreq BeoMa JHHaMMYKOr pa3BOja TpxKHLITa y TProBHHH 
TIOJbOMpHBpeAHHM IIpoOu3BO4MMa KpHTepHjyM ONTHMaIHOCTH u dsIeKcHOMIHOCTH 
KOMYHHKauje Woua3u WO u3paxaja. Ilocroju, Mehytum MoryhHoct uyzeHTuduko- 
Bakba I1OTe3a KOHKypeHuwje H cupoBohera aeKBaTHux peakunja. CacBuM je palu- 
OHaJIHO YCMepaBaTH MapKeTHHT KOMYyHHKaluje y UWJby NposyOsbuBakba capasrbe ca 
MOTPOWa4Ma pas 3aOBOJbeba CONCTBCHHX HHTepeca MmMjawa. 

Viako cy KOHKypeHTH MojauasiM CBOje MapKeTHHIIKe aKTHBHOCTH y CMHCIy 
lipHAooujara Kylialla 3a MOJbONpHBpeAHe MpousBoLe, MHjalle HW Wasbe Mory 3aqpxKa- 
TH CBOjy NO3HUMjy y TproBHHH MpeBacxogHO 300r eKOHOMCKOr 3Hayaja mpogaje 
CB@X%KHX NPOM3BOa 0 IPHXBaTJbHBHM LWeHama. (IIpguh u gp., 2020). 

IIujaue Hyge Moryhuoct ga Oyazy HOCHOUM Mmpomaje cBexKHX MoJbopHBper- 
HHX TIpOM3BOLa, aJIM HHXOB YCIiex 3aBHCH OF CMOCOOHOCTH O[pxkKaBalba U CTBapatba 
KOHKypeHTcKe mpeqHoctTu. Ycnex mHjalja orsieyqa ce y TOMe Ja OWHecy MpeBary Ha 
TPXKHMITY YCHOCTaBJbalbeM JYrOpounux OAHOCAa ca TOTpoMayHMa WyTeM KOHUerTa 
MHTerpHcaHux MapKeTHHT KOMYHHKalyya. 

Jom jeqaH HHuKaTop JOcTHrHyTor cTelleHa pa3BHjeHOCTH arpapHor ceKTopa 
je CKOHOMCcKa BeIH4MHa NOJbOMpHBpeAHOr ra3quHcTBa. (Hypuh u zp., 2020) 

Jlomahu nosbonpuBpexHHuUM Mopajy OuTH OcHOBa TloHyAe Npov“3Boya Ha TH- 
jauu. Benwunna ra3qHHcTBa Wpoy3pokyje oOu“M ToHye HW HUXoB 3Ha4yaj. HezoBo- 
JbaH pa3BOj arpapHor cekTopa y CpOnju crBopuo je MoryhHoct rpocucTuma u Apy- 
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THM YBO3HHIMMa TIpoctop Koj yrpoxKaBa HHAMBU Ayana NOJbOMpHBpeyva Ta3qHH- 
CTBa. 

Jp:kaBHa jlaBaba cy HemoOBpaTHa CpeJCTBAa, aKO TIpaBHO JIMLe Koje Ux je NpH- 
MHJIO MCIlyaBa CBe YCJIOBe MOCTaBJbeHe 3a KOpuuthewe ApxKaBHUX JlaBarba. (Musio- 
jesuh u ap., 2020). 

J\pxaBHa JaBalba Mopajy OuTH Jeo HallMOHaHe CTpaTeruje pa3Boja MoJbor- 
puBpeye. Taxohe Ta qaBara y CpOnju Mopajy OutTu yBehana 300r 3Hayaja MoJbor- 
puBpeye. 3Hauaj MObONpHBpeAHe MpOM3BOMe je BeIMK asl Je TeEMIIO pa3zBoja py- 
pamnux moyxpyyja HM3aK ca jaKO MaJIMM WHTeCH3HTCTOM YKJby4MBalba  y 
MehyHapogHy TproBuHy. 

L[wsb IpHBpeMeHHX Mepa pxKaBHe TOMOhu ycMepeHHX Ka peasIHOM CeKTOpy 
Ovo je OaKWIaBalbe IIpHcTyla W3BOpuMa (PuHAaHcupaiba, Kao Ma UpHBpeyHe akTu- 
BHOCTH ycJleq HeroBor HesocTaTKa He Ou BOAMO y peLecnjy. (CTojanosuh u gp., 
2014). 

Tlomoh Moxe OuTH H Kpo3 BHAOBe cyOBeHUMJa, JaBarba, MOMOh Ko OaHaka y 
BMY NOBOJbHHX KpexNTa M OTKyNa Mmpon3Boza. HegxoctaTak NOBOJbHUX cpeycTaBa 
(pHHaHcupamba 3a yilaralhe y TeCXHHYKO-TeXHOJOLIKH pa3BO] BOM mpousBohaye y 
ryOurTKe. 

Vimajyhu y Bugy fa onpaByana HHBeCTHUMOHA yilarakba Noypa3syMeBajy Wola- 
THe HHBeECTHUMje Koje IpHBpesxHH cyOjeKTH Mpeyy3uMajy Kako Ou OcTBapHIN OTO- 
Bapajyhu WWJb KojM FoNpHHocu yHalpeherwy %*XMBOTHe cpeqHHe OBaKBO lesIOBarbe 
pxaBe y 3Ha4yajHO}] MepH AOUpHHocH edbukacHHjeM JesoBawy mpexy3eha y mpume- 
HH CTpaTeruje oxpxxuBor pa3Boja. (Kpctuh u gp., 2016). 

Vako 3HayajHa y HallHOHaIHO] CKOHOMHJH MOJbONIpHBpesa Ce MOXe pasBHjaTH 
WHBECTHUMOHUM yilararbHMa, CMarbCHbeM TPOLIKOBa H NpOu3Bostbe Ha 6a3H OFpxKH- 
BOF pa3Boja HM 34qpaBe cpeguHe. 3ypaBu Jomahu npov3Bo0uM Ha WMjallaMa CHrypHOcT 
cy 3a mpousBohaye u noTpomaye. TocnoBHu ycriex mujalla 3aBHcH OF cllocoOHOCTH 
CTBapalba KOHKYpeHTCKe TIpeAHOCTH UM OpKaBalha KOMYHUKallWje ca MOTPOWayHnMa. 
Ycnex npoyaBua je W yclex mujaua, Koju he 7yropouHo 3aA0BOJbHTH MoTpede cBo- 
jux notpomaua. Jla Ou ce MpoMeHHJIO CaflalliHbe cTae y KOMYHHKallyju Wujatla ca 
OKpy2KebeM TIOTpeOHO je Tpesxy3eTH CBe HEOMXOZHe AKTHBHOCTH IlyTeM MHTerpuca- 
HHX MapKeTHHI KOMYHHKallWja KaO MOJea OLpxKHBe KoMyHHKauHje. Ilopeg Tora, 
Cp6uja Ou Mopasia Wa BOAM aKTHBHY UOJIMTUKY pa3Boja NOJbOMpHBpeye yilararem 
Behux cpeyctaBa. Taxohe, je HeomxofjaH MexaHH3aM 3allTHTe ZomMahe mpou3BoqHe 
y yculoBuMa rioOasHor cBeTcKor TpxuWTa. Tnjalle cy HajqMpeKTHHjH BU TproBu- 
He ToMohy KojHx JomMahu nosbonpuBpegHH Mpou3sBohayH Mory OCTBapHTH cBoOje 
uutepece. JequHcTBeHa cTpaTeruja MoAcTHMaja, pasBoja MHjala, BeeTp»xKHULa H 
TIOJbOMpHBpeAHHX CcajMoBa y3 IIpHMeHy HMHTerpHcaHux MapKeTHHT KOMYHHKalHyja 
Kao jePTHHOr cpesCTBa HeCyMHHBO BOM MOCIOBHOM yciiexy Mjalla H pa3zBojy 
MlOJbOMpUuBpere. 
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3akby4ak 


Tlocmatpajyhu eKoHOMcKy HM ApylwiTBeHy ylory mujalla y ApyuiTBy mponc- 
THYe 3aKJbyyak Ja je HeOMXOMHa JeqMHCTBeHa CTpaTeruja CKOHOMCKOr pa3Boja H 
KOMyHuKaunje. E@ukacHocT nocuoBawa mujatla y OygqyhHoctn Ouhe ZoBeyena y 
IIHTaHbe YKOJIMKO ce He AeuHULIe cTpaTeruja pa3Boja y TEXHHYKO-TeCXHOJIOLIKOM 
cmucury. Ona je 3a caya y CpOuju, u3y3eB NojeqMHayHUX cilyyajeBa, Ha BpJIO HMC- 
KOM HHBoy. CaBpeMeHe TeXHOJIOLIKe H HHPopMaTHYKe TexHooruje Beh IpHMewy]y 
IIpHBaTHa TpocucTHyKa Tpepy3eha Kako y BUHAY cHaqOeBama MOTpouaya Tako Hu 
arpecHBHe MapKeTHHUIKe KoMyHukKalHje. [IpHMeHoM KOHUelTa HHTerpucaHHx Map- 
KeTHHT KOMYHHKallMja Ca MOTpOWa4yMa UM OCTasIOM jaBHolthy mujalle iyTeM HHTep- 
HeTa, JMpeKTHOr MapKeTHHTa HW %KUBe Ped MOTY MOcIaTH BeMKH Opoj HHpopMaunH- 
ja 3a ONCTaHaK, pacT HM pa3Boj] Ha Bpso jepTHH uM eduKacan HaduH. Ilytem Apyrux 
TlocpeqHHxX MHCTpyMeHaTa KOMYyHHKalMje HapowHTO MapKeTHHr OWHOcCAa ca jaB- 
Howhy, HMMIa M ApyWTBeHOor MapKeTHHTa MOry HarlacHTH CBOjy TpayMuWMoHaHy 
yOry y TproBHHu uM ApyuiTBy. AKo 3HaMOo Ja je OCHOBHH UMWJb WOOpe KoMyHuKalHje 
topehawe yore mMjala y cHagqOeBawy MOTpomwaya cBexKHM TOJbONpHBpeHHM 
IIpoH3BOuMa, C jeqHe cTpaHe, Kao UM pesyliTaTa EMIIMpHjCKor HCTpaxkuBakba TIpMMe- 
He HHTeIpHcaHux MapKeTHHT KOMYHHKalMja KoA mjaua y CpOuju, c Apyre crpaue, 
HeONXOHO je IPOMeHHTH cajlalliHbe cTabe Hf yTeM jJe()THHUX HHCTpyMeHatTa CTBO- 
PHTH ONTHMasaH KOMYHHKalvjcKH MHKC KojH he myTem cHHepruje MpoMoBHcaTH 
THjalle Ha TpxKMLTY. 
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INTEGRATED MARKETING COMMUNICATIONS IN 
THE FUNCTION OF BAZAARS’ PROMOTION 


Summary: Bazaars are important topic in historical and also modern 
market approach, as one of the basic marketing channals for sale of agricul- 
ture products. Perception of bazaar markets in the future is not real without 
usage of integrated marketing communications in comuniaction with cos- 
tumers. IMC enable for bazaars to make an efficient contact with consumers 
and other public, for the purpise of fullfiling busines aims of bazaars on mar- 
ket. Research results show that the efficiency of bussines is manifested in 
tactical integrated marketing communications. By experience method and 
methods of marketing research, we came to conclusion that integrated mar- 
keting communications may promote bazaars on the market using sinergy of 
different instruments. The conclusion is that IMK are much cheaper in com- 
parison to mass comunications and ti is possible to promote bazaars on the 
market and stress their social role, using IMK. 

Keywords: integrated marketing communications, bazaars, market, 
consumers 


Introduction 


Using integrated marketing communications, we want to establish such 
process of communication with consumers, that will fullfil interests of bazaars 
on profitable way and identify, foresee and satisfy consumers needs. The aim of 
using these communications is to obtain long term success of bazaars on the 
market and preserve advantage over competition that is very aggressive in agri- 
culture products selling. Integration will be embodied in messages of non-mass 
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communications which, using sinergy, may send clear and precise message to 
consumers and other public. The aim is that, using instruments of verbal and 
non-verbal communications, we achieve result that will retain and improve posi- 
tion of bazaars on the market. 

The aim is to analyse problem of communications using comparative 
method of marketing research and to define priorites, to alalyse importance of 
integrated marketing communications with environment and shape it in efficient 
message. That message will help in realisation of economic and communication 
aims of bazaars on the market. Namely, using experience and theoretical meth- 
ods of analysis of bazaars’ communications with market, we want to have a clear 
picture of theoretical shaping of problems that will produce conclusion of the 
importance of integrated marketing communications on market promotion and 
social status of bazaars. Implementation of marketing research method of online 
survey we have obtained data for three domestic bazaars about importance of 
integrated marketing communications for their future. The intention is to stress 
the importance of communications for bazaars’ development and make conclu- 
sions for their development. We want to make conclusion that using direct and 
personal communication and instruments of publicity, social marketing and im- 
age, may achieve optimal integration of communications that will lead to profit- 
ability of market and stress their importance in the society. Significant level and 
variety of marketing communication instruments make bazaars competitive on 
the market, with reference to the price of marketing communications uniting 
verbal and non-verbal communication effects. 


Marketing instruments for promotion of bazaars on market 


In order to achieve planned marketing aims of bazaars promotion on mar- 
ket, it is necessary to adopt an adequate marketing communications plan. The 
plan has to embrace all strategies, from sistem analysis of market position, aims 
that should be fulfilled by communication, operative strategies, tactics and 
amount of assets anticipated for realisation of promotion of individual instrtu- 
ments to communication mix. 

The management purpose is to design aims, assigments and way of their 
realisation, and purpose of planning is to harmonise goals, assignments and re- 
alisation of their harmonic results. (Vuk§Sa et al., 2020). 

Using their own data bases, bazaars may make conclusion and bring 
managerial decision based on knowing their clients. Decisions have to be differ- 
ent and directed to makers of important decisions, local public, goverment agen- 
cies, and all in the aim of realisation of communications proces for harmonic and 
efficient business result. 
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Establishment of clear aims is necessary in order to direct activities of or- 
ganisation or some of departments. Precise aims also direct future creative inten- 
tions. (Smith, 2002). 

Clear aims are actually the exchange of information with market and pub- 
lic and adtivities of buyers in retail. The aims must be precisely directed to con- 
sumers, their life-style, education al all that may make an important message. 

Planning is the way to obtain desired state ind the future, within certain 
timeline, it is knowledge about consumers needs and usage of these information 
for satisfying these needs. (Jovanovic¢ et al., 2017). 

Planning phase is realisation of ideas in the future, based on creative think- 
ing. The model for planning the development of markets in the future is the re- 
alisation of delayed business goals based on consumer needs. Planning enables 
that flow of unwanted market influences may be foreseen and their negative im- 
pact reduced. 


In modern business conditions, on local and also on global market, it is 
harder to respond on consumers demands and secure the survival. Organisation 
form service sector will have even more chalenges in the future, comparing to 
organisations from other industrial sectors. (Jovanovic et al., 2018). 

Modern era in agriculture products trade is characterised by intensified 
competition in the form of big retail chains. Although fruit and vegetables sale is 
not their primar activity, they make important marketing message right on sell- 
ing these products. 

Availability of products is often reconsidered in the context measurement 
of service quality in retail. (Grubor et al., 2018). 

In order to make products and services available to consumers, bazaars are 
obliged to conduct series of integrated marketing communications that will pre- 
sent them benefits from products and give high quality service. Promotion activi- 
ties should stress certain seasonal extra value of products, better supply, quality 
and freshness in comparison to competitors. Products approacing to consumers 
in certaion seasonal periods on the market has the aim to promote selling inte- 
grated with activities of sales promotion of seller to make reaction — buying of 
certain product. In order to unite interests of bazaars, sellers and consumers, it is 
necessary to make joint meeetings, continuos communication, stressing the stan- 
dards, origin and safety of dometic products, with an aim to improve intermediar 
selling. 

On bazaars, there is the law of supply and demand and it enables objective 
competition between manufacturers, buyers and consumers, and also gives basic 
infomations to bazaars managements, bazaars owners, how to improve trade 
conditions and adopt communication model in their own interest, and interests of 
buyers and consumers. (Prdié 2019). 

Based on presented, it is clear that market competition in relation to ba- 
zaars is great. Precisely for that, the management of bazaars has to adopt com- 


365 


Nedeljko Prdi¢ / Sara Kosti¢, Integrated Marketing Communications in the Function of Bazaars’ ... 





munication strategy based on historic identity of bazaars, good and healthy envi- 
ronment, good service and good communication. A model of successful commu- 
nications comes from consumers perception, their habits, buying decisions, so- 
cial status and economic interests of sellers and lessees formed in an efficient 
strategy of communications with bazaars. The most important promotion instur- 
ments of bazaars are: 


Direct marketing — Direct marketing for bazaars as promotion instrument 
has to be based on data bases of their sellers, buyers and competitors. Creating 
data bases based on marketing research is not short term need but strategic form 
of communication and relations based on economic interests. Databases serve to 
bazaars to preserve, establish and obtain an important market role, using direct 
communication. 


Marketing public relations — Public relations are part of marketing as 
approach of bazaars to market. There are a lot of individuals, institutions and 
organisations to which bazaar entereprise refers to — employees, individuals that 
influence bazaars activities, legislator, government agencies, loby goups, and 
sometimes even competitors. If we focus exclusively on marketing that is di- 
rected to market — buyers, trade channals an competitions, by public relations we 
adress to whole public that is important for bazaars business.. 


Internet marketing — As modern communication means, it is used for 
promotion in order to make profit or fulfill other goals on the market. Internet is 
global mean of communication based on interactivity with consumers using di- 
rect interaction. For bazaar, it is necessary to define goals for enterprise in inter- 
action with consumers based on their wishes, requests and information about 
bazaars and their sellers and products. In order to have sucessful intermet mar- 
keting for bazaars, it is necessary to have knowledge and to implement market- 
ing process based on marketing research. The aim of bazaars promotions through 
online marketing has to be clear and origins from traditional marketing commu- 
nication and work principles, with basic difference in interactivity with consum- 
ers. For bazaars, it is necessary to adopt the concept of bidirectional or threedi- 
rectional communication between bazaars, sellers and consumers. The most im- 
portant forms of on line presentations today are social networks. Networks used 
for interactive communication are Facebook, Instagram and Twitter. Internet 
marketing certainly has to be the part of integrated marketing communication 
concept of bazaars with market and the other public. 


Publicity and social marketing — Publicity and social marketing have 
special importance in public sector. Specific goals of bazaars publicity are pro- 
motion of enterprises to their own employees, leesses, consumers and social 
community. The aim of publicity is to establish long run credibility for bazaars 
on market. Nowadays, in modern conditions, bazaars precisely should remind 
the public on their traditional importance in order to obtain and retain good repu- 
tation. If we know that publicity is free promotion, it is necessary that in all 
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events important for local community stress the market importance of bazaars 
for supply of consumers with fresh agriculture products. When it comes to social 
marketing of bazaars, it is imporant to point out that the succes of bazaars on 
market is treated on identification of needs and wishes of consumers. Wishes of 
consumers are appreciated and fullfiled in more useful manner in comparison to 
competitors, with emphasising of maintaining and increasing benefits for whole 
society. If we observe bazaars as public enterprises, the importance of social 
marketing should be harmonised and promote between the profit of companies, 
needs and wishes of consumers and expectations and requirements of society. 

Corporative identity and image— In today’s business world, the picture 
in the public is very important and represents the struggle of certain company for 
position and reputation in the society. Bazaars are public places so the reputation 
and status within social community is kind of preserving and maintaining reputa- 
tion that have consumers and other public, in historical sense. Purchise decisions 
of buyers are based on notions of value and image. Bazaars are specific lokal 
communities where people communicate, bring out their perception and attitudes 
about produsts and impressions they have experienced on bazaars.Consumers on 
bazaars buy products based on quality and prices of products. However, corpora- 
tive identity and image of markets has to be presented and promoted based on 
attitudes and perception of consumers, public community and other public where 
people’s perception will seem predictable. Corporative identity and image of 
bazaars is based on historic role in agriculture products trade. Also, the identity 
of bazaars has to be build on results of researches, public attitudes, and necessary 
information, services to leesees, consumers attitudes and all interested parts that 
have interests from bazaars, in competition and marketing sence. 

Donations and sponsorships — Donations and sponsorships in bazaars 
promotions have to be derived from the definition of imporance of bazaars on 
the market. The aim of these activities has to be precisely determined by market- 
ing and corporative interests on the market. Donatons mainly represent the help 
for certain social communities, and by them bazaars has to stress their social role 
in the public. Using integrated marketing communications is necessary to em- 
phasise donation goals and make sophisticated conclusion about understanding. 
Sponsorhips must have clear goal and user, they have to be qualitative and quan- 
titative presented, harmonised with other promotion instruments, in order to in- 
crease the importance of bazaars on market. 

Word of mouth — Word of mouth in promotion of bazaars is one of the 
most common instruments that positively influence bazaars reputation. Word of 
mouth is disscussion about procuts and servises of the bazaars. Bazaars are 
olbliged to make necessary marketing and sociological researches in order to 
adjust to peoples needs. Higher expectations of consumers and better standars of 
services they expect, are knowlegde about their future expectations. 
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Social marketing in the public sector presents the base of modern market- 
ing and it is integral part of strategic thinking of product and servise public com- 
panies. The successful public marketing model implies an interesting and effi- 
cient way to transfer arguments to consumers and to attract them to cooperate 
with the company. (Prdi¢ 2015). 

If we are based on previous attitude about the importance of social market- 
ing in the public sector, where bazaars belong, we notice that social marketing is 
part of total marketing in communication with market, but its importance is 
greater for public companies in which bazaars are indisputable part. The aim of 
social marketing in promotion of bazaars is development of ideas, programmes 
and realisations that will point out the primar importance o bazaars on agricul- 
ture products markets, with final goal of promoting of domestic manufacturers, 
certain community and whole society. The specific goal of social marketing of 
bazaar is realisation of needs wishes of consumers, and by satisfaction of that 
neesd and wishes will make benefits for bazaars, consumers and whole society. 


Integration of promotion instruments 


Marketing promotion of bazaars requires intregrated approach of promo- 
tion instruments creating optimal communication mix. Observing integrated 
marketing communications as concept that more effectivly and econimically 
makes promotion of bazaars on the market, it is necessary to implement it, hav- 
ing in mind that mass communication are not economically in the sight of bazaar 
promotion. Internet survey about the importance of integrated maketing commu- 
nications for bazaar promotion, on the questsion about using of integrated mar- 
keting communications in bazaar promotion, have shown following resulsts 

— Yes, we use it 25% 

— Yes, we use it but not integrated 20% 

— We do not use it since we see no importance 25% 
— We did not use it 30% 


The question is do you mearsure effects of integrated marketing communi- 
cations, and the answers are: 
— Yes 20% 
— No, but we should 50% 
—No 30%. 


The question is if you plan increase of other services to consumers that 
would lead them to visit the bazaar, and the answers are: 
— Yes 70% 
—In future plan 20% 
— They do not know 10%. 
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Using line survey, we have obtained answers from JKP Gradska pijaca, 
JKP Trznica Novi Sad i JKP Trznica Nis. The conclusion from these surveys is 
that bazaars are aware of integrated communications importance for market posi- 
tion of bazaars, but they do not use them sufficiently. However, the awareness of 
competitors existence and profitability principles through these communication 
is present. Awareness of their optimal introduction and effects measurement is 
significant. Belgrade bazaars distribute free copies of their newpaper “Pijace” 
(lit. Bazaars) in which, besides products supply, they emphasise investments in 
Palilula bazaar as modern market institution. 

Palilula bazaar won costumers affection by its supply, various assortment 
and numerous advantages that this modern multifunctional bazaar offers. During 
the first year of its work, this bazaar became synonym for quality procurement. 
(www.bgpijace.rs) 

Strategy of bazaars activities should be based on market research, supply 
and demand analysisa and costumer needs. (www.trznicanis.rs) 

From this strategy of bazaars development that bazaars in NiS have 
adopted, the necessity of market environment and needs of existing and future 
consumers research is clear. The essence of development strategy based on con- 
stumers attitudes consists on identification, analysis and undertaking activities 
that meet constumers needs. The base of this costumer strategy has to give the 
answer on questions who are costumers on bazaars, who influences their pur- 
chases, do they think about purchase from our competitors, what are their atti- 
tudes for future developmentof bazaars. 

Designing and implementation of ambitious development programme for 
harmonising service quality, with modern appearance and functioning of bazaars 
in Novi Sad, with high standars, experiences and tendencies in the world, we 
have homest intention not to mess with the historical importance and meaning of 
bazaars on this area. Besides the supply function, bazaars satify the need of citi- 
zens for gathering, meeting friends, making contacts with the village and they 
are places of performing peculiar traditional ritual. (www.nstrznica.rs) 

From the message from the comopany site, we see clear knowledge about 
bazaars role in the past and also assumtions of development. However, not all 
bazaars in Serbia have sensible communication sistem with constumers. The 
importance of bazaars for constumers is punctuated, but messages for constumer 
are send by social netvorks — Facebook and Instagram. All domestic bazaars do 
not conduct intensive communication with costumers, they only informthem 
about some events. These events may show the importance of bazaars only in 
these days. So, the aim of marketing messages is provision of consistent com- 
munication defined by clear goals that, using sinergy, make the best effect of 
promotion of bazaars on the market. 

Communication instruments should be harmonised, integrated and relied 
on a great number of different instruments in order to create united message that 
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may contribute to efficient communication and increase of economic effects. 
(Prdi¢ i dr., 2019). 

If we measure integration and importance of individual instruments, then 
we particularly may measure the influence of instruments that mutually supple- 
ment each other, as direct marketing, internet marketing and word-of-mouth. 
Using direct marketing, internet marketing and word of mouth, we make direct 
and intereactive communication in order to mak integrated communication and 
to make united message and contribute to efficiency of communication. Optimal 
integration of communication instrumenats must be measured by their mutual 
dependance on purchase process, So, it is about consumers reaction on these 
instruments in form of bazaar visits and purchase effects. 

Advantages of integrated marketing communications in the promotion of 
bazaars are: 

— More effective and more ecomnomic promotion 

— Efficient contact with chosen target market 

— Optimal result by instrument sinergy 

— Tactic integrated communication based on individual approach to consum- 
ers 

— Obtaining consumers reacions by coordinating communication instruments 

— Predictable activities based on consumers’ perception and wishes 

— Emphasising corporative image and reputation of bazaars 

— Integrated approach of emphasising certain theme events on bazaars 

— Valuation of local events 

— Brand of trade activities and bazaars promotion 

— Credibility and objectivity of communication 

— Direct communication and control 

— Usage of internet and modern technologies in interactivity 

— Enabling comparison to competition 

— Creative and designed presentation of bazaars importance 

— Continuous investigation of attitudes and thoughts of consumers 

— Specificity and importance of direct trade and communication 


Parallel with needs and advantages of concept integrated marketing com- 
munications adoption, it is possible to identify certain obstacles, such as: 

— Existing beliefs of people within organisation and also people who belong 
to target audience 

— Confusion in defining instruments of integrated marketing communications 

— Existing structure and arrangement of organisation 

— Ressistence to integration by experts specialised for individual insruments 
of integrated marketing communications 

— Complexity and increase of volume of specific activities and tasks given to 
individuals 
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— Costs increase because of implementation of new business system in mar- 
keting function 

— Requirements for knowledge innovations and new managerial abilities 

— Need for changes in remaining supporting activities and functions in or- 
ganisation 

—A great number of different integration dimensions and other things. (Pick- 
ton et al., 2001) 


Analysing advantages of integrated marketing communication usage in 
promotion of bazaars and standardised obstacles to this concept, we conclude 
that these activities of bazaars include all their historical, marketing and specific 
local attributes that present potentials on the market as direct marketing channel 
in agriculture products selling. The practical interest of the markets for the intro- 
duction of the concept arises from two-way and interactive communication 
based on the presented attitudes and messages. The whole communication proc- 
ess starts from consumers, potential consumers, social and demographic struc- 
ture, purchase behaviour, and based on that the process, forms and methods of 
communication are defined. 


Valuation and reccommendaions of research 


Analysis of market position and strategic approach to marketing, databases 
of consumers, bazaars may improve their market position by using integrated 
maketing communicatons. If bazaars do not implement this communication 
based on consumers attitudes concept, their market position will be jeopardised. 
Due to very dinamic development in agriculture products trade, the criteria of 
optimality and flexibility is expressed. However, there is possibility of identifi- 
cating competitors moves and conducting adequate reactions. It is quite rational 
to direct marketing communications for the purpose of deepening the coopera- 
tion with consumers for satisfying interests of bazaars. 

Although competitior have intensified their marketing activities in the 
sense of attracting costumers for agriculture products, bazaars still may hod their 
position in the trade primarily because of economic importance of selling fresh 
products with acceptable prices. (Prdi¢ et al., 2020). 

Bazaars offer possibility to be carriers of fresh agriculture products selling, 
but their success depends on capability for maintainance and creating competi- 
tive advantage. The success of bazaars is presented in prevailance on the market 
by establishing long run relations with consumers using concept of integrated 
marketing communications. 

One more indicator for achieved development extent of agriculture sector 
is economic size of agriculture property. (Duric et al., 2020) 
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Domestic farmers must be base of bazaars supply of agriculture produsts. 
Size of farms causes the volume of suplly and their importane. Insufficient de- 
velopment of agriculture sector in Serbia has made opportunity for wholesellers 
and other importers to jeopardise individual farms. 

State grants are irreversible assets, if company that had received them ful- 
fills all conditions for usage of state grants. (Milojevi¢ et al.,2020). 

State grants must be part of national development strategy of agriculture. 
Although, that grants in Serbia have to be increased because of importance of 
agriculture.The importance of agriculture production is high but development 
pace of rural areas is low, with small intensity of inclusion in international trade. 

The aim of temporar measures of state help directed to real sector is easier 
approach to finances sources, to prevent the recession due to industrial activity 
fall. (Stojanovié et al, 2014). 

Help is also possible through forms of subventions, grants, helps of banks 
in form of favourable credits and products redepmtion. The lack of favourable 
financing assets for investment in tehcnical and tehnological development, leads 
producers to losses. 

Having in mind that justified investments imply additional investments 
that economic subjects take in order to realise adequate goal that contributes to 
environment improvements, suchstate activities contribute in significant amount 
to more efficient activities of entreprise in implementation of stragety of sustain- 
able development. (Krsti¢ et al, 2016). 

Although important in the national economy, agriculture can be developed 
through investment, cost reduction and production based on sustainable devel- 
opment and a healthy environment. Healthy domestic products in the markets are 
a safety for producers and consumers. The business success of the market de- 
pends on the ability to create a competitive advantage and maintain communica- 
tion with consumers. The success of the seller is also the success of the market, 
which will satisfy the needs of its consumers in the long run. In order to change 
the current situation in the communication of markets with the environment, it is 
necessary to take all necessary activities through integrated marketing communi- 
cations as a model of sustainable communication. In addition, Serbia should 
pursue an active policy of agricultural development by investing more funds. 
Also, a mechanism for the protection of domestic production in the conditions of 
the global world market is necessary. Markets are the most direct form of trade 
through which domestic farmers can pursue their interests. 

United strategy of incentives, development of bazaars, wholesales and ag- 
riculture fairs, with implementation of integral marketing communications as 
cheap mean, undoubtly leads to business success of bazaars and agriculture de- 
velopment. 
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Conclusion 


By obeserving economic and social role of bazaars in the society, we may 
conclude that it is necesary to have unitied strategy of economic development 
and communication. The efficiency of bazaars activities in the future will be in 
question if we do not define development strategy in tachnical and technological 
sence. In Serbia, except for some individual cases, it is on extremely low level. 
Modern tehcnological and informatics technologies are implemented by private 
wholesales enterprises, in form of costumers providing and agressive marketing 
communication. Implementation of integrated marketing communication concept 
with consumers and other public, bazaars through internet, direct marketing and 
word of mouth may send a great number o information for survival, growth and 
development in way that is both cheap and efficient. Usign other indirect com- 
munication instruments, especially marketing relations with public, image and 
social marketing, traditional role of bazaars in trade and society may be empha- 
sised. If we know that basic aim of good communication is increase of bazaars 
role in supply of consumers by fresh agriculture products, on one side, and result 
of empirical research of implementation of integrated marketing communica- 
tions in bazaars in Serbia, on the other side, it is necessary to change curent state 
and using cheap instrments create optimal communication mix that will promote 
bazaars on market using sinergy. 
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